


Introducing pharmaphorum

pharmaphorum and its associated digital
magazine Deep Dive, deliver news, insight and
analysis to your customers and prospects every day

It is the timeliness, ease of access, quality and reputation of our
content which sets pharmaphorum apart

Working with us enables you to connect with and influence our
monthly audience of almost 150,000* pharma & life science
decision makers

Our clients include; global pharma companies, mid-size
biopharma, biotech, tech companies, CRO'’s, consulting,
medcoms, medtech, marketing agencies, digital health, service
providers, patient organisations / charities & healthcare providers
and many others

Contact me to see how we can work together to deliver your
message to market

Matt Brookes - Sales Manager

E: Matthew.Brookes@pharmaphorum.com
T: +44 (0) 7808 960446

* Google Analytics June 2022

All prices in this Media Kit are effective Jan1 to Dec 312022
bringing healthcare together While prices in this Media Kit are in £ we can invoice in $
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Pharmaphorum — an audience that delivers!

Site Metrics (June 2022%)
Monthly Unique Users 147,000

Audience Geo Split
USA & Canada 45%

Monthly Page Views 218,000 Europe 27%
Pages/Session 1.23 UK 21%
ROW 7%
Company Type — Devices
Pharma/Bio 87% — | Desktop 67%
Service Providers 8% Mobile 33%
Other 5% [1 :

Social Media
Twitter 23,000
LinkedIn 7,425

Audience Seniority
Director / VP + above 41%
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* Google Analytics
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Digital Advertising

Ensure a high level of reach and influence with
our monthly audience of pharma & life science
professionals

Digital advertising is a very effective way to build brand
awareness & recall, promote key messages and to reinforce
confidence & trust in your company

Our website is purposely “advertising-light” carrying just four ad
positions per page, guaranteeing you high audience exposure.

Ad Type Ad Size Position Monthly Cost

Top £2,000
Banner 728 x 90px
Lower £1,500
300 X TOp £2,000
MPU 550
2% Lower £1,500

= Adsappear on all pages, all channels and on all devices

* Max 3 advertisers per position = minimum 33% SOV

» Ads can be static or animated

= Copy can be changed every two weeks to maximise impact
= Contact us for monthly metric estimates
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Daily News emaill

Every month we send + 300,000 emails to our
highly engaged audience of 13,000 daily news
email subscribers globally

Sponsorship of our e-newsletter is an efficient way of positioning
your brand / message consistently in front of an engaged
audience — while they are focused on our breaking news content

Perfect for brand & product awareness, they consist of:

=  Monthly Sponsorship

= Total of £24 e-newsletters per month (20 Daily & 4 Weekly)
» Header Banner (600 x 75px) - static or animated Gif

= Copy can be changed every two weeks to increase impact

Cost: £2,000 per month (or £83 per email)
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Header Banner

News

GSK gets June 2023 FDA decision date for momelotinib

Aug 17, 2022 12:20 pm

The clock is now ticking on the FDA's review of G5K's momelotinib for myelofibrosis
patients with anaemia - the centrepiece of its $1.9 billion acquisition of Sierra

Oncology which completed last month. The US regulator is due to make a decision ...

End of the line for Sanofi's SERD amcenestrant as it fails

first-line trial

Aug 17, 2022 11:48 am

5anofi has called time on breast cancer candidate amcenestrant - &t one time one of
its top pipeline prospects - after it missed the mark in another clinical trial. The

decision to abandon development of the oral selective oestrogen recepior de...

First Zantac cancer case dropped before trial, without




E-Blast service

Our e-blast service, allows you to send personalised
emails to selected pharmaphorum subscribers

Perfect for when to need to distribute messaging to a relevant
sub-set of our audience and to generate response

= Audience can be built by type, job title, location etc

» Client supplies subject line, text, banner/s and call to action

= E-Blast sent under “pharmaphorum recommends” banner

= For an additional cost we can build your e-blast

= Full circulation e-blast available — details and costs on request
= E-Blast service cost regardless of number of recipients

Cost: £1,500
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Thought Leadership Solutions

As a trusted information source, working with us
gives your content added credibility, traction
.. and delivers results

Our solutions are client collaborative. They combine and lever our
joint expertise, to create relevant and stimulating content,
showcasing your business to our monthly audience of almost
150,000 decision makers

pharmaphorum’s editorial team are experts who know how to
create pharma & life science content to optimise audience
engagement & response

Our thought leadership solutions include

= Pharmaphorum Feature

= Company Profile

= Webinar

= Podcast

= White Papers/ Reports

=  Surveys/Market Research
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Pharmaphorum Feature

Our features are designhed to highlight your
company’s unique industry insight and opinions

Our approach is flexible but broadly follows two models

Interview — we write based on a one-to-one Q&A interview with
your representative and publish your feature in our voice

Ghostwritten — we develop content from your editorial collateral &
produce a by-lined feature in your voice

pharmaphorum features very popular, great for raising awareness
and providing insightful content about your business to market

= 1,200 words maximum

» Full editorial support — feature planning and writing

» Inclusion of graphics, photos and hyperlinks where appropriate

» Published alongside out content and hosted on our website in perpetuity
» Jweek promotion in pharmaphorum via Web, Email & Social Media

= Provision of digital and print PDF version

»  We recommend sharing your feature through your marketing channels

Cost: Interview £1,500 / Ghostwritten £2,000
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Company Profile

Sometimes it's really important to quickly build your
profile and to put your business front & centre of the
market.

Our company profiles are ideal for this, for new entrants, businesses
that have undergone change, or if your awareness is low

Working with you we will create an outstanding company profile,
providing insight into and actively promoting your business

Excellent for building awareness and for providing compelling
marketing collateral

»  Full pharmaphorum editorial team supyport - feature planning and writing
= Content hosted on Views & Analysis section
» Inclusion of graphics, photos and hyperlinks
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White Papers / Reports

Communicate your unique perspectives,
analysis and case studies to our readership

rrinf and disifod version

Provide pharmaphorum readers with white paper and
report content presenting the facts and unravelling the
complexities of an issue, helping them solve a problem,
enabling them to make better decisions

Great demonstrating your expertise and for providing
critical insight to the industry

Full editorial support in storyboarding and writing

Full design support for graphics and layout ‘
Can include primary and secondary research

Publication and promotion (4 weeks) in pharmaphorum '
Hosted on pharmaphorum in perpetuity “ oa <P
Provision of a digital and print PDF version ¥

Cost: from £4,500 dependent on variables
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Webinars

Partner with our editorial team to highlight the

leading role your company plays on a key issue or £ A EVERSANA
topic & |
Webinars are ideal for demonstrating thought leadership, N Is Your_digital
interacting directly with prospective customers and for : - 7 COmMmunication
generating leads Strategy up to par?
Available as One-to-One or full Roundtable events, our package Tieaky 4 =
includes - wv:h 2th April at 13:00 BST / 14:00 cET / 8:00 E

oW the live debate on Twitter #PPWebinar G

» Endtoend project management, planning webinar structure,
rehearsal, on the day moderation & full editorial support

=  Multi-channel marketing (6 weeks) to promote registrations, the live
event and on-demand engagement

=  Webinar hosted on our website in perpetuity (live and on-demand) : .

= Provision of leads — all webinar live registrants and post event viewers g Medical |nformatics and Rare Disease:

= Optimum lead time is 8 weeks a bridge between two worlds

*  To maximise impact it is recommended a post webinar “wrap-up”
feature is purchased - call for details

CEST = [@AVAVAY

Roundtable (1hr — up to 4 speakers) from £6,000 Follow the live debate on Twitter #PPWebinar

Costs: One-to-One (30') from £4,500

Tuesday 17th May at 14:00 BST / 15:00
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Podcasts

Our podcasts focus on the latest data news
and insight on a key industry topic, and
features experts from around the industry

They are ideal for promoting your brand alongside our
exclusive and acclaimed podcast content gives you
valuable exposure and excellent engagement

End to end project management, planning podcast structure,

rehearsal, on the day moderation & full editorial support

= Jweek promotion on email, website and social media

= Webinar hosted on our website in perpetuity (live and on-
demand)

= Provision of leads - all podcast listeners

=  Optimum lead time is 4 weeks

» To maximise impact it is recommended a post podcast

summary feature is purchased — call for details

Costs: One-to-one (30') £3,000
Roundtable (1h) £4,500
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Surveys

Surveys are a very powerful way of building
brand traction and reinforcing your company’s
reputation.

They also show you as giving something back to the industry,
which should not to be underestimated!

Packages are bespoke but broadly include:

Full project management

Questionnaire creation

Promotion to pharmaphorum database

Data collection & analysis

Creation of report in collaboration with sponsor including; key

findings, infographics etc and commentary from both parties

» Report PDF, hosted permanently on pharmaphorum

» Reportinitially distributed to those who completed the survey

= Report promoted / distributed via pharmaphorum, article, E-
newsletter, on site promotion (banner ad), social media etc

= Sponsor to send/ promote Report PDF to customers, prospects and
stakeholders including a link to source article on pharmaphorum

» Provision of leads of those completing survey

Cost: Dependent on variables — call for details
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Partner Content

Our partner content solution is a cost
effective way of promoting your evenl;c, t
appointment or press release to marke

.
Following a simple process you can you to poitgﬁaunnel
content on our website in the Partner Conten

on our website through a simple backend system which

works as follows

*» Request a partner content account .
= Purchase a credit — one credit per post }/ou loa :

=  We will send you easy to follow upload instructions
= Upload your content and images

= Publish

Cost: £200
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Covering key industry topics pharmaphorum'’s digital magazine Deep Dive provides objective, issue-
driven views, analysis, high-level interviews and unigue research for pharmaceutical companies,
biotech firms and the wider healthcare sector. We have two Deep Dive issues remaining for 2022

= Patients & Partnerships - October 2022
Publishing w/c October 24th

Patient centricity is continually evolving and as an industry, we must evolve with it. October’'s Deep Dive is the perfect platform for all
businesses involved in the patient space.

Example topics include but are not restricted to: Patient experience and engagement - Improving patient care and value through co-

creation - Clinical trial innovation - New models for market access

= Digital Health Innovation - November 2022
Publishing w/c November 21st

COVID-19 accelerated the adoption of digital health, a trend that shows no sign of slowing. The question now is what's next for a sector
which has grown from $2 billion in 2011 to $44 billion in 20217 A must for all digital health businesses.

Example topics include but are not restricted to : Digital therapies and other breakthrough technologies - Healthcare transformation -
Defining a brand’s value proposition - Pharma'’s evolving approach to oncology
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Working with Deep Dive, we provide full editorial support helping you create relevant and stimulating
content solutions that position your business as a leader in your area of expertise

Promotional Options include

= Edition Sponsorship Long Interview, Company Profile, digital
advertising & comprehensive sponsor branding
= Standard Interview feature (1,200 words) £2,000

= Long Interview feature (2,000 words) £,3000 . 3 pharmaphommq |
= Ghostwritten feature (1,200 words) £2,500 f -~ Q g
= Company Profile (2,000 words) £4,000 e t/

= Mini- Company Profile (500 words) £750
= Full Page Banner Ad (1366x768px) £2,000

Full editorial support in planning and writing

Inclusion of appropriate graphics and links

Publication and promotion (1 month) in a specific Deep Dive edition
Provision of a digital and print PDF version

Visit the Deep Dive library here
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Summary

With approaching 25 years of media experience, the pharmaphorum commercial team is
superbly placed to advise you on how to achieve your marketing needs

We know that only by really understanding your business can we create effective packages for you to optimise
engagement & response

As a business we are renowned for our open and collaborative approach. Our approach is one of “serving” rather than
“selling” to our clients.

Backed by the Healthware Group our growing range of marketing solutions can help businesses like yours
successfully engage with the market and accelerate growth

For more information, to arrange a consultation or for a quote please contact me

Matthew Brookes - Sales Manager

E: Matthew.Brookes@pharmaphorum.com T: +44 (0) 7808 960446
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Advertising Contact

Matthew Brookes
e: matthew.brookes@pharmaphorum.com

pharmaphorum is a content and communications
company offering industry leading publications and a

specialist content consultancy

pharmaphorum media limited, Rosemount House, Rosemount Avenue
West Byfleet, Surrey, KT14 6LB, United Kingdom



