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Working with us

Whether you are looking to book a single piece of activity or a fully integrated campaign, the pharmaphorum and Deep Dive
teams will work with you to ensure your investment is optimised and your voice is amplified.

With decades of experience, we take pride in bringing a level of client support rarely seen in b2b media these days. We are passionate about what
we do, are flexible and innovative. We will work as an adjunct to your business, unearthing your challenges, pain points, and objectives, to build the
most effective marketing solution possible.

While our approach differs from client to client, it usually follows the approach below:

1: Discovery 2: Proposal 3: Proposal Review

. : : 4: Campaign Confirmation
. . . . We will work with you to review,
We will work with you to explore, We will build you bespoke proposal refine and to scope out a workable Campaign Agreed
|den.t|fy.and understand your and example campaign/s aligned campaign for your company el Eeeles
claipadves aiiel csllisnes to your precise requirements

Once your activity is booked, you will be allocated a member of the editorial team who will be your point contact across your campaign. We

believe having one person to oversee your account is best, as it means they can really get to know your business, enabling them to lever the
maximum benefit for your company.

Please do not hesitate to contact me if you have any questions about any aspect of pharmaphorum or if you would like my advice in shaping
your campaign

Matt Brookes, Sales Manager Matthew.Brookes@pharmaphorum.com
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Editors’ Introduction

pharmaphorum is the leading destination for news, views, analysis
& insights from within the biopharma and life sciences sectors.

We aim to educate, inform, and connect people and businesses by creating

phamma shorm™

a thriving destination for industry stakeholders. N

Tailored and targeted

. . . . . pharmaceutical marketing ¥4 A/W‘- M3

Whether through written work, podcasts, videos, or interactive webinars, atscale
pharmaphorum - as its name implies — offers a forum in which your
company’s voice will be amplified to decision makers globally. R

v ‘ ‘ B covERa % i' [ES7 T |
Working with you, we will produce high-quality, bespoke thought leadership o ﬁmﬁm —
content that shares your learnings, pushes innovation, and drives better e g -

OUtcomeS for a l l Frontiers Health 2023 Day Two R

The editorial standards we apply to our paid solutions are identical to those
for earned content and, whatever your objectives, we will guide you through
the process, from concept to publishing.

At pharmaphorum, we strive to be where pharma leaders come together.

Jonah Comstock, Editor in Chief jonah.comstock@pharmaphorum.com
Nicole Raleigh, Editor nicole.raleigh@pharmaphorum.com
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2024 Marketing Solutions

It is the quality and the reputation of our content combined with a
monthly readership of ¥150,000 that makes pharmaphorum an ideal
platform for those needing to reach, engage, and influence pharma

Thursday 9 November 2023

. o pmnnaphcxumq
decision makers globally.
. : L : Tailored and targeted
Our solutions give you a competitive edge & will help you to: pharmaceuticalEia ko
at scale

Raise brand & product awareness LEARN MORE
Showcase success, innovation, insight & opinion o
Differentiate your business from your competitors
Enhance your reputation

Engage with new clients

Reinforce relationships with existing clients
Lower barriers to sales

Cancer X: Oncology shoots for the

Generate leads 4 moth

N N N N VRN

To discuss any of the solutions in this media kit or for help with building
your campaign, please contact

Matt Brookes - Sales Manager
Matthew.Brookes@pharmaphorum.com
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Audience

Monthly Site Metrics

®
w Unique Users 147,000
Page Views 218,000
—

Service Providers 7%
Other 3%

[ ¥
Page Views per Session 1.23
Company Type

HE Pharma/Bio 90%

Audience Seniority
Director / VP + above 44%

060606
Audience Geo Split
USA 45%, Europe 27%, UK 21%,
ROW 7%
Devices
E Desktop 62%
i Mobile 38%
= Social Media
’9\9 Twitter 24,000
(28 LinkedIn 9,064
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pharmaphorum Reader Survey 2023

In April 2023 we asked readers for their thoughts on pharmaphorum’s editorial output. As you
can see, their responses were overwhelmingly positive — contact Matt Brookes for details

Editorial Quality Editorial Accuracy Editorial Trust

2%

N
¥

81%

&

Timeliness Usefulness 29, Design

4% 2% 2% 5%

B Very Good ® Good Average M Poor q




Display Advertising

Digital advertising reinforces awareness, builds confidence,
trust & recall, while crucially lowering barriers to engagement.

pharmaphorum is purposely “advertising-light”, with just five ad
positions per page, ensuring the impact of your ad is maximised.

Ad Type Size (PX) Position Price (Monthly)
Billboard 970 x 250 Top of page £2,000 / $2,600
MPU 300 x 250 Top £1,500 / $],950
Lower £1,250/ $1,625
Top £1,000 / $1,300
Leaderboard | 970 x 90
Lower £750 / $975

Further details

Your ad will appear on all pages of pharmaphorum and on all device types

We only allow 3 advertisers (on rotation) per ad position = minimum 33% SOV

Ads can be static or animated — we recommend animated

Copy can be changed every 2 weeks - all assets to be supplied at campaign start.

Advertising on pharmaphorum is tenancy only, not CPM

Contact for availability and/or to request our “Digital Advertising Briefing Sheet”
. Minimum lead time =1 week, inventory permitting.
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Each month pharmaphorum sends around 300,000 emails to our 12,800
Newsletter subscribers.

Newsletter sponsorship is a simple & cost-effective way of promoting your brand
& key messages to our highly engaged, senior level subscriber audience.

In a typical month, you will appear on a total of 24 pharmaphorum Newsletters

. 20 x Daily Newsletters
. 4 x Weekly (Top Story) Newsletters

Newsletter sponsorship consists of two banner ads, making it an excellent way
of promoting your business over a full month to this prime audience.

Further details

. We only allow one Newsletter sponsor per month
. Sponsorship is by calendar month only — call to secure your preferred months today
. Header Banner Ad measures 600px x 110px while the Sponsor Message banner is slightly larger

measuring 600px x 200px giving you space for an advert, message or call to action

. Your ads can be static, or an animated Gif hyperlinked to your website

. Your Banner Ads can be refreshed every two weeks allowing you to develop your messaging, which will
increase impact; all assets to be supplied at the start of your campaign

. Contact us for more information, examples and/or to request our “Newsletter Briefing Sheet”

. Minimum lead time =1 week

e RS
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NICE backs ‘artifical pancreas’ tech for type 1 diabetics
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Activist investor Elliott turns its attention to BioMarin

Hedge Fund Ellott Management has bought a big stake In BloMarin Pharma, causing a
spike In the company's share price, and started discussions with the company about
s strateg direction. according to media reports.

FTC challenges dozens of ‘improper” US drug patents

The financial regulator in the US has sent lesters t0 10 companies that & claims have
improperly iszed patents in the FOA's Grange BookIn order to block generic rvals.
The Federal Trade C ) f more...

France reported to be probing Sanofi over Dupixent
launch

France's financial prosecutor has reportedly aunched an irvestigation into Sanoffs
“financial comenunication” surrounding the launch of its biggest-sefing drug Duptxent.

BioNTech flashes the cash, adding tumour drug in $1bn
deal

Fresh from slashing &s predictions for COVID-19 vaccine sales this year, mRNA
specialist BoNTech hy ofits s pipeine
In oncology. The German biotech has signed a $1 billon-plus deal with China's ..

Views & Analysis

Paywalls threaten e pi
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Eblast

Send a personalised email to pharmaphorum'’s carefully
curated & GDPR-compliant Newsletter database.

A pharmaphorum Eblast is a great way of getting your messaging
into the inboxes of our audience of highly engaged, senior level
decision makers.

Further details

m £1,950/ $2,500

Our Eblasts are sent to our £12,800 Newsletter subscribers

They are sent under the “pharmaphorum recommends” banner, ensuring readers have
confidence in the content of your email

The process is simple. Supply your copy as an HTML doc, along with subject line, body
text, banner(s), call to action, etc.

Alternatively, we can build your Eblast - a small charge may apply

Emails can be timed to be sent on specific days and times

Targeted emails are available on request, but an additional charge may apply.

Contact us for examples and/or to request our “Eblast Briefing Sheet”

Minimum lead time =1 week
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pharmaphorum Feature

Our most popular thought leadership solution allows you to
showcase your insights, opinion & expertise to pharma decision
makers, alongside pharmaphorum'’s content.

Our team of expert pharma and life sciences journalists will work with you
. . . Understanding the complex rare disease and
on your Feature, adding clarity, depth, texture, and impact. specialty phafmaceutic;’. landscape

We are flexible and can write your Feature for you based on an interview
with your KOL (or up to 3 spokespeople) or we can adapt your own
content for publishing —whatever works best for you.

Further details

*  pharmaphorum features are up to 1,200 words long

* Full feature support — feature planning, writing, and design are all included i 3 7 ' Atrasentan data backs
. il i i i i i i i i H up Novartis’ $3.5bn
Your feature will include company branding, interviewee biography with ideally a LinkedIn link T T— Chinook deal
to encou rage dil’eCt eﬂgagement and Strategy, describes the unique challenges associated with
. . . . . . bringing new specialty and rare disease pharmaceutical products to
+ Option to include graphics / photos - highly encouraged where applicable. - embedded video / market and how to increase the chance of success.

audio & hyperlinks internal and external sl lntyone U g
* Published alongside our content & hosted on pharmaphorum in perpetuity
*  To maximise engagement, features will be written in pharmaphorum’s voice
» 7-10-day promo campaign via website, email, social media & Google ad push
* Provision of printable PDF version on request
« Content can be hosted on your website, after a period of exclusivity, call for details
* We recommmend amplifying your feature through your own social media channels
+ Contact us for examples and/or to request our “Feature Briefing Sheet”
*  Minimum lead time = 4 weeks

m £1,750 / $2,275
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12 Questions with (12QW)

Twelve Questions With ... allows you to introduce key staff to the
industry, showing the person & the personality behind the role.

Ideal for raising the profiles of key employees, new appointments, promotions,
and others, 12QW will not only boost your subject’s personal brand and
encourage new business connections, but gives them the opportunity

to talk about your business more broadly.

~

12 Questions with...

Further details

. Full editorial support - feature planning, writing, and design are included

. Headline: Twelve Questions With ... name, job title, company

. Short subject biography 100 words

. Candidates select and answer 12 questions from a preprepared 30 question set — opportunity
to add your own questions at discretion of Editor +800 words

. Company logo, candidate photo as feature image, and up to two additional photos

. “Contact me” included as hyperlink to the subjects LinkedIn profile

. 7-10-day promo campaign via website, email, social media & Google ad push

. Hosted on pharmaphorum in perpetuity

. Provision of printable PDF version on request

. Content can be hosted on your website — contact us for details

. We recommend amplifying through your own channels

. Contact us for examples, and/or request our “12 Questions With Briefing Sheet”
. Minimum lead time = 4 weeks

Y o050

ringing healthcare together 1 q




Company Profile

When you need to establish, reinforce, or differentiate your

proposition, a Company Profile could be the perfect solution.

There are myriad reasons to run a Company Profile, they are ideal for new
entrants, for companies that have undergone change... or just if you have
a need to boost your corporate awareness.

Whatever the reason, a Company Profile allows you to showcase
your business, educate our readers and grow your brand footprint.

Further details

m £1,950/ $2,500

ringing healthcare together

pharmaphorum features are up to 1,200 words long

Company Profile content can be slightly more commercial, but must not

be overly promotional or sell products / services outright — call for details

Full editorial support — feature planning, writing, and design

Company branding, interviewee biography & LinkedIn links to encourage engagement
Option to include graphics / photos - highly encouraged where applicable - embedded video /
audio & hyperlinks both internal and external

Published alongside our own content & hosted on pharmaphorum in perpetuity
7-10-day feature promo campaign via website, email, social media & Google ad push
Provision of printable PDF version on request

Content can be hosted on your website — contact us for details

We recommend amplifying your Company Profile through your own channels

Contact us for examples and/or to request our “Company Profile Briefing Sheet”
Minimum lead time = 6 weeks

12




NEW: Solution Spotlight

Launching a new product or service offering and looking to let the
world know? Let pharmaphorum support your launch with our new
“Solution Spotlight”.

Through a templated feature we will highlight your new offering, giving
readers all the key details: what your product or service does, who it's : oA oRE AsouT T
for, and how it outshines the competition or status quo. Translate your " '
passion for your new offering into a brief readers can rely on.

VISIT 2023 FRONTIERS HEALTH

Further details

. Full editorial support — feature planning, writing, and design are included e i Gty o s e

. We'll send you a list of questions about the key details of your launch, you provide vessarcie Insicethe; . integration: fnhanchg; o vord :;’:,;fg""'“'?".‘{"
answers around 800 words total

. Our editors will review content against our guidelines

. Company logo and up to three product/service photos. Photos highly encouraged

where applicable.
. 7-10-day promo campaign via website, email, social media & Google ad push

. Hosted on pharmaphorum in perpetuity

. Provision of printable PDF version on request

. Content can be hosted on your website — contact us for details

. Contact us for details, and/or to request our “Solution Spotlight Briefing Sheet”
. Minimum lead time = 4 weeks

e BT
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Case Study

Telling a real-life success story is a great way of letting prospects know
how working with you can make a real difference to their business!

Using the templated headings below, combined with an in-depth interview,
adding depth, texture & richness we will build you a 1,200-word Case Study
which will be published in an easy-to-read format

Further details

© ‘. s 0

- About your customer ——

® Dl

- About your company -4 -

- The problem o f —

. s -

- The solution -7 . -,
e

- The result < s

..

. Full editorial support — feature planning, writing and design included
. Logo branding, by-lined contributor image and short biograpghy
. Option to include graphics / photos - highly encouraged where applicable

. Video and audio can be embedded, 10 min max - supplied by client

. Published alongside our content and hosted on our website in perpetuity

. 7-10-day promo campaign via website, email, social media & Google ad push
. Provision of printable PDF version on request

. Content can be hosted on your website — contact us for details

. We recommend amplifying through your marketing channels as well

. Contact us for examples, and or to request our “Case Study Briefing Sheet”

. Minimum lead time = 4 weeks

m £1,750/ $2,275

ringing healthcare together
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NEW: Video Feature

There’s no better way to get your thought leaders into the
community than through Video, where pharmaphorum
readers can experience their mastery firsthand.

We offer two options for sponsored Video content: We can host video
you've created, such as a mini-documentary or an animated explainer,
video, as long as it's not promotional; or, we can have one of our editors
sit down with your thought leader for a maximum 20-minute on-
camera interview on the thought leadership topic of your choice.

Further details

ringing healthcare together

Maximum of 20 minutes

We can interview your thought leader in person in Boston, London, or at major pharma
events where pharmaphorum is present (preferred)

Otherwise, a virtual interview over video conferencing software can be arranged

You have input into topic and interview questions and final approval of the video

Video will appear on pharmaphorum as well as the pharmaphorum YouTube channel,
clearly marked as sponsored

7-10-day promo campaign via website, email, social media & Google ad push

Contact us for examples and/or to request our “Video Briefing Sheet”

Minimum lead time = 4 weeks

Sponsor-provided video £1,750/ $2,275
pharmaphorum video interview £2,250/ $2,925

15

Health Innovators - Melissa Little

AZ launches digital
clinical trials business

Earlier this month, pharmaphorum editor-in-chief jonah Comstock
had the opportunity to visit the headquarters of the Novo Nordisk
Foundation in Copenhagen, Denmark to talk to several innovators
involved with the Foundation and its investment vehicle Novo
Holdings.



Our Webinars are ideal for raising your corporate profile,
demonstrating thought leadership, showcasing initiatives and
innovation, and discussing hot industry topics.

Allowing you to interact directly with our readers - your potential
customers they are great for engagement, feedback, and lead generation.

For an extra investment, you can amplify your Webinar by writing a
Wrap Up feature that we will publish 2 — 4 weeks after your webinar.

Further details

ringing healthcare together

End-to-end project management, planning, rehearsal, on the day moderation of live event
& full editorial support. Client to provide speakers.

Inclusion of live polls, attachments, slides, video, etc

Multi-channel promotion (6 weeks) via website, email, social media, & Google ad push,
to onboard registrations for live event and on-demand engagement

Building of landing page on pharmaphorum

On-demand Webinar hosted in perpetuity

Provision of leads — all live webinar registrants and post-event registrants

Content can be hosted on your website — contact us for details

We recommmend amplifying through your marketing channels

Maximise impact, by buying a 1,200-word webinar Wrap-Up feature

Contact us for more information, and/or request our “Webinar Briefing Sheet”
Minimum lead time = 8 weeks

One to One webinar (30') £4,500 / $5,850
Roundtable - max 4 people (1hr) £6,000/ $7,800
Wrap Up feature (1,200words) £1,000 / $1,300
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N I H R National Institute for
Health and Care Research

Revolutionising research:
Inside the N YR evolution
in the UK @

Harnessing
omnichannel,
Al, and beyond:
Reimagining
scientific
publications

Wednesday 6th December
14:00 GMT / 15:00 CET / 09:00 EST

How to cultivate

a successful
omnichannel
strategy

Tuesday 30 May at

08:30 ET/13:30 BST/14:30 CET

Follow th
on Twitte

o/ ViSEVEN



Podcast

Our Podcasts focus on the latest data, news and insight on a

. . peepiiil PODCAST
key industry topic, and feature experts from around the 4 1 Episode 100 °
industry. ' We
. ‘ 0% JUND-UP \ ‘
Share your thought leadership and get your executives and customers #DTx \ ‘;Q.MMM :;m::"r::é;m‘mmm o
out in the world with an informal, but informative, conversation with °
our hosts.

Further details

*  You supply a thought leader guest, subject to editorial approval; pharmaphorum will provide PODCAST@
the interviewer and work with you to shape the episode Episode 103

*  End toend project management, planning podcast structure,
pre-interview, interview & full editorial support

+  Vocal thank you/acknowledgement of sponsor in episode intro

* Branded landing page with speaker bios . ey

+ 7-10 days promotion on email, website, social media and & Google ad push ,/,:;/,/,‘f"i"fﬁﬁ'//./ T SR

* Podcast hosted on our website in perpetuity (live and on-demand) :

* Provision of leads — all podcast listeners

*  To maximise impact, we recommend buying a 1,200-word podcast Wrap-Up feature, to be
published after the podcast ; ' P‘_ODCAST®

« Contact us for more information, and/or to request our “Podcast Briefing Sheet” g o 104

¢ Minimum lead time = 4 weeks

pharmaphorum Podcast ouBean
How Al can bolster each step of t... ™ [ <%

pharmaphorun ]O

&

5
3

With Dr Rekha Kumar,
Found

pharmaphorum Podcast #ouBean
Why medical weight loss is more ... N <

. 7
One to one podcast (30’) £3,000 / $3,900 foa B 5 s pEIEREOTS
Roundtable - max 4 people (1hr) £4,500/ $5,850
Wrap-Up feature (1,200words)  £1,000 / $1,300

ringing healthcare together T q



Sponsorship of pharmaphorum Podcasts

Get your marketing into our listeners' ears as they
commute or go about their day with a host-read ad on
pharmaphorum editorial podcasts.

The ‘elegant science’ in achieving the promise of
ADCs

.. . . . PODCAST @
Positioning your brand alongside our own exclusive and L) Episode 97a
: : Catch he series so f A
acclaimed podcast content gives you valuable exposure and f g.‘f::‘.‘._‘,’_.'m‘ :"s”.ac&mw_.. ()

excellent engagement at a cost-effective price.

Further details

1 this week's episode of the pharmaphorum podcast, web editor

Nicole Raleigh speaks with Raquel hief operating officer and
co-founder of Vincerx Pharma, who mission to improve

y drug conjugate (or ADC) drug. aimingto >
conquer cancer with safe, well-tolerated, and paradigm-shifting

therapeutics.

*  You supply either copy to be read by our Podcast host or a pre-recorded
30 second recorded audio advert

* Your company logo will appear on the podcast

* Our podcast host will read or play your ad during the recording, at the beginning or
mid-point of a podcast

*  You can choose from a list of upcoming podcast topics to find the one that best
aligns with your messaging or book a 3-, 6- or 12-month campaign

*  pharmaphorum Podcasts air bi-weekly

» Contact us for more information, and/or to request our “Podcast Briefing Sheet”

*  Minimum lead time = 4 weeks

@

{

pharmaphorum Podcast
How Al can bolster each step of t... ™ [ =<

30-second ad on one podcast £500/ $650
Quarterly (6 per Q) £2,700 / $3,150
6 Months (12 per 6 months) £4,800 / $6,250
Full Year (24 per year) £8,400 / $10,900
ringing healthcare together J
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Whitepaper

Generate sales leads while communicating your unique
perspectives, analysis, and insight to our readership.

Provide pharmaphorum readers with a Whitepaper and report content,
presenting the facts and unravelling the complexities of an issue, helping
them solve a problem or enabling them to make better decisions.

rrinf and disifod version

Great for demonstrating your expertise, for providing critical industry
insight and lead generation.

Further details

Full editorial support — planning, writing, and design included

Can include primary and secondary research

Publication and promotion (4 weeks) on pharmaphorum

You will need to set up a data capture form on your website to allow people to download your

Whitepaper and gather leads 2900

Landing Page but not your Whitepaper will be hosted on pharmaphorum in perpetuity ??E}

Provision of a digital and print PDF version | PATAY, 3
Content can be hosted on your website : —

Contact us for more information, examples, and/or to request our “Whitepaper Briefing Sheet” e M a %

We recommend amplifying through your marketing channels :n -

* Minimum lead time = 8 weeks

Up to 2,500 words from £4,500/ $5,850
Up to 4,000 words from £6,250 / $8,125
Up to 6,000 words from £8,950/ $11,635

ringing healthcare together 19



NEW: Whitepaper Landing Page

Have your own Whitepaper that you want to push to
market? If so, we can help!

We can build you a Landing Page and undertake a marketing
campaign to promote your whitepaper to pharmaphorum
readers.

Working with us will add gravitas to your whitepaper and will
generate new leads.

Further details

» Editorial support and design included to build your Landing Page

*  You will need to set up a data capture form on your website to allow people to
download your Whitepaper and gather leads

* Landing Page but not your Whitepaper will be hosted on pharmaphorum in
perpetuity

» 7-10-day promo campaign via website, email, social media & Google ad push

* We recommend amplifying through your marketing channels

« Contact us for examples and/or to request our “Whitepaper Briefing Sheet”

* Minimum lead time = 4 weeks

e BT

ringing healthcare together
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Download today

Patient Centricity to
Integration: Enhancing Cancer
Outcomes

We are living in an era of unprecedented advances in cancer

treatments with transformative therapies being regularly zooroved.



Partner Content

Our Partner Content solution is a cost-effective way to
promote events, appointments and a wide variety of press
releases to market.

Following a simple process, you can post your content on our
website in our Partner Content channel.

Further details

*  You supply logo, copy, summary, body text, and images.

* Our designers will build your partner content article, send you a proof, and publish

*  Your partner content article will be promoted via our website homepage and on our
Daily newsletter

» Content is subject to terms and conditions; pharmaphorum reserves the right not to
publish inaccurate, inflammatory, or inappropriate content at our discretion.

» Discounts available for pre-booked multiple insertions — call for details

» Contact us for examples and/or to request our “Partner Content Briefing Sheet”

*  Minimum lead time = 3 days

erice IO

ringing healthcare together
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December 5-7 2023 | Berlin, DE

5th Annual
(%T R p TARGETED
.9 RADIOPHARMACEUTICALS
» SUMMIT
;\ Master the complexity of TRPs LEARN MORE

|\_ ~/ alongside your community

€ -7 Doartal; X0) | vty Carurm
e

(;w Join industry experts to meet the _— i
\_/ specific needs of the patient ‘e\T RP EEmummons

|'/-—n\ Take TRPs to the front line of
\_"_/ cancer treatment

Advancing Next Generation Radioligand
Candidatcs to Commercialisation
Through Rigorous Clinical Rationale,
Naval Target Selection & Reliable
Supply Chain Deaign

5th Targeted
Radiopharmaceuticals Summit

| DOWNLOAD EVENT GUIDE |

6th Chronic Kidney Disease Drug
Development Summit



pharmaphorum Ratecard 2024

Type Description £ $ Type Description £ $
Billboard £2,000 | $2,600 One-to-One (30m) £4.,500 | $5,850
MPU - Top £1,500 | $1,950 Webinar Roundtable (1hr) £6,000 | $7,800
Digital Advertising MPU - Lower £1,250 | $1,625 Wrap Up Feature £1,000 | $1,300
Leaderboard - Top £1,000 | $1,300
Leaderboard - Lower £750 $975 One-to-One (30m) £3,000 | $3,900
Podcast Roundtable (1hr) £4,500 | $5,850
| Newsletter | Per Month | £1,950 | $2,500 | Wrap Up Feature £1,000 | $1,300
| Eblast | Email | £1,950 | $2,500 | One advertisement £500 | $650
pharmaphorum Quarterly (6 ads) £2,700 | $3,150
| Feature | 1,200 words | £1,750 | $2,275 | Podcast Sponsorship Half Year (12 ads) £4,800 | $6,250
Full Year (24 ads) £8,400 | $10,900
Video Featlre Sponsor provided £1,750 | $2,275
Interview format £2,250 | $2,925 Up to 2,500 words from £4,500 | $5,850
Whitepaper Up to 4,000 words from | £6,250 | $8,125
| Company Profile | 1,200 words | £1,950 | $2,500 | Up to 6,000 words from | £8,950 | $11,635
12 Questions With KOL Profile £1,500 | $1,950 Whitepaper Landing Page Landing Page £1,650 | $2150
| Solution Spotlight | New Products etc | £1,650 | $2,150 | | Partner Content | Event, Appt & PR £275 | $350 |
| Case Study | 1,200 words | £1,750 | $2,275 |

Rates effective January 1to December 315t 2024.
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Editors’ introduction

In the ever-evolving landscape of life sciences, every

breakthrough carries a compelling narrative. ol‘é’éPEJive / “ ' deePéJive
At Deep Dive, we don't just report these stories; we weave ? _
. . . Pharma vs. the e Cancer X:
them into a tapestry of creative and engaging content that Inflation e Oncology
H H Reduction Act shoots for the
captivates our audience. X s

Published six times a year, Deep Dive is not just a digital magazine;
it's a dynamic canvas where expert opinions, industry insights, and
in-depth analyses converge on a central theme in healthcare.

de"e"ﬁ':live
Our platform builds upon the foundations of traditional storytelling, Bogenta e
embracing a multimedia approach that integrates video, audio, and Partnerships :
) s 2022 Inside the organ
imagery with expertly crafted copy. chip revolution 4

Plus How Bol studies add valuatie contex!
to HTA submissions

To create each issue, our seasoned editorial team collaborates with
clients, ensuring your stories resonate with a diverse healthcare
stakeholder audience.

As a proud member of the pharmaphorum family, Deep Dive is ‘ — s déé'['jaive

committed to unifying healthcare, one story at a time.
— . 2 . DTx in Europe:
Eloise McLennan - Editor Digital Health L = ‘ the road to

: . . 2022 TN harmonisation
E: eloise.mclennan@healthwareinternational.com ' "
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What is Deep Dive?

Deep Dive’s helps unravel the complexities of key

pharma / life science topics, through a mix of propriety Registered
and paid for content. ggasgers
It allows clients to position their thought leadership in a relevant &
stimulating editorial environment aligned to their business.
Access is free, and in addition our 8,888 subscribers, Deep Dive is
heavily promoted to pharmaphorum’s 147,000 monthly readers - and
shared further by contributing companies through their own

. Company Type
marketing channels. q Pharma/Bio 90%

o . . . . H H Service Providers 7%
Deep Dive's expert team provides support in planning, writing and Other 3%
designing your content adding clarity, depth and impact.
All articles receive a one-month cycle of promotion and in addition to
the digital publication, we circulate a PDF version to pharmaphorum’s
readership a month after the digital issue is released.

. . —| Devices
For more information, please contact Desktop 62%
L ~J  Mobile 38%

Matt Brookes
Sales Manager
E: matthew.brookes@pharmaphorum.com

bringing healthcare together 25

Geo

N America 45%
Europe 27%
UK 21%

ROW 7%

Seniority
Director / VP
and above 44%

Social
Twitter 24,000
LinkedIn 9,064


mailto:matthew.brookes@pharmaphorum.com

2024 Editorial Calendar

To maximise engagement Deep Dive's issues are carefully scheduled to hit the market at the optimum time.

Deep Dive:
R&D

Rare Disease Day

February 2024

L] )
March 2024

January 2024

JP Morgan DIA Europe
Pharma USA

HIMSS

o]

ringing healthcare together

ACC (American
College of Cardiology)
Scientific Symposium

& Expo

April 2024
0 [ .

May 2024

Deep Dive:

Deep Dive:

Oncology

ASCO
(American Society of Clinical
Oncology) Annual Meeting

ADA

(American Diabetes
Association) Scientific
Sessions

BIO International
Convention

June 2024

Deep Dive: ASH (American
Patients Society of
Hematology)

Annual Meeting
and Exposition

October 2024 December 2024

o]

26

September 2024 November 2024

ESMO (European
Society for

Medical Oncology)
Congress

Frontiers Health

Deep Dive:

Digital Health
Deep Dive:

_ommunications &

Commercialisation



2024 Editorial Calendar continued

Research & Development — February 2024

In a pharmaceutical landscape marked by innovation, R&D takes centre stage as companies navigate deePdlve
patient needs and market shifts. Deep Dive explores the evolving clinical trial landscape, best practices i i i s
in R&D innovation, and the transformative power of technology. This issue also delves into the evolving coomermere exrees
role of patients in research, Al in the clinical setting, and the synergy of public-private partnerships. 1o ¢

Perfect for: Contract research organisations, medical affairs, drugmakers, patient organisations, biotechnology
companies, payers, pharmacovigilance, and clinical research associates.

Publishing: w/c February 26, 2024.
Deadlines: Booking January 26 / Copy February 12:

Market Access - April 2024

dééPaive

Navigating the delicate balance between treatment, patient, and price is a critical challenge facing the
pharma industry. In Deep Dive: Market Access, we explore how companies are addressing the issue, plus B the, (0o
emerging market access models, evolving concepts of value, and the pursuit of patient-focused
developments.

Perfect for: Pharmaceutical benefit managers, payers, health economists, market access managers, medical
sales representatives, and regulatory affairs.

Publishing : w/c April 22, 2024.
Deadlines: Booking March 25/ Copy April 8.

For more issue information, please contact matthew.brookes@pharmaphorum.com q
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2024 Editorial Calendar continued

Oncology - June 2024

Focusing on the fight against cancer, Deep Dive sheds light on advancements in treatment, new
approaches to clinical trials, and the transformative power of technology. The issue covers ASCO 2024, Cancer X: Oncology shoots for
data-driven diagnosis, patient access to innovative treatments, and the role of genomics in oncology.

déefﬂive

Perfect for: Oncologists, pharmaceutical companies, biotechnology companies, contract research
organisations, medical affairs, and patient organisations.

Publishing : w/c June 24, 2024.
Deadlines: Booking May 27 / Copy June 13.

Sales & Marketing — September 2024

deepdive
As stakeholder engagement evolves, Deep Dive explores the changing landscape and the need for Pd
adaptability in the pharmaceutical industry. This issue delves into the power of engaging storytelling, Phema. vs. I8 Jofigton
leveraging digital tools and channels to create impactful content for healthcare professionals, and
trends to watch in commercialisation.

Perfect for: Pharma marketing teams, medical affairs, medical science liaisons, regulatory affairs, and
medical communications.

Publishing : w/c September 23, 2024.
Deadlines: Booking August 26 / Copy September 9.

For more issue information, please contact matthew.brookes@pharmaphorum.com
28
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2024 Editorial Calendar continued

Patients & Partnerships — October 2024

Patients stand at the heart of medical research, but how can the industry bring these individuals closer to deepdlve
the action, transforming passive participants into active partners? In this issue, we examine real patient
engagement and the role of strategic partnerships in fostering innovation. Topics include patient
experience and engagement, co-creation for improved patient care and value, clinical trial innovation, and
new models for market access.

Perfect for: Contract research organisations, drugmakers, patient organisations, medical affairs, clinical
research associates, and payers.

Publishing : w/c October 28,2024.
Deadlines: Booking September 30 / Copy October 14.

Digital Health - November 2024

deefﬂive
Digital tools are reshaping healthcare possibilities. Deep Dive explores digital-first healthcare, Al and THE DT k

machine learning applications, highlights from Frontiers Health 2024, and the impact of data-driven drug
development.

Perfect for: Data insights and analytics companies, omnichannel engagement experts, telehealth, Al and
ML organisations, contract research organisations, medical affairs teams, and payers.

Publishing : w/c November 25, 2024.
Deadlines: Booking October 28 / Copy November 11.

For more issue information, please contact matthew.brookes@pharmaphorum.com q
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Edition Sponsor

Perfect for making a significant “statement of intent” about your
business in a publication dedicated to your area of expertise.

deéfﬂive

Available to one company per issue, Deep Dive's Edition Sponsorship consists : Patients &
. . . . . artnerships
of an extensive package of solutions, making it a very powerful solution for . - i

raising awareness and for demonstrating thought leadership.
Sponsorship consists of

v 1x Keynote Article (2,000 words)

v 1x Company profile (1,200 words )

v 1x Fast Facts Case study (850 words)

v 1 x Full Page Banner Ad (Size 1366 x 768px)

v' Logo branding (Front Cover logo & 3 other logos to go on common pages)

Further details

Full editorial support — feature planning, writing and design

Company branding, by-lines, interviewee biography, company info

Hosted on Deep Dive and pharmaphorum in perpetuity

7-10-day promo campaign via website, email, social media & Google ad push

Provision of digital and print PDF version

Content can be hosted on your website — contact us for details

We recommend you amplify your Edition Sponsorship through your own channels
. Edition Sponsor packages can be tailored — contact us for details

Contact us for details, and/or to request our “Edition Sponsor Briefing Sheet”

| price [

ringing healthcare together
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Deep Dive Feature

A Deep Dive Feature will allow your thought leaders to showcase your

company’s expertise and insight in a relevant and stimulating
environment, to a highly engaged audience.

Our editorial team will work with you to build your feature, ensuring
it is optimised for our audience. There are two options, either
a Keynote Feature (2,000 words) or a Standard Feature (1,200 words)

Further details

. Full editorial support — feature planning, writing and design

. Company branding, by-lined, interviewee biography, company info

. Option to include graphics, photos, embedded video / audio & hyperlinks

. Hosted on Deep Dive and pharmaphorum in perpetuity

. 7-10-day promo campaign via website, email, social media & Google ad push
. Provision of digital and print PDF version

. Content can be hosted on your website — contact us for details

. We recommend you amplify your feature through your own channels

. Contact us for details, and/or to request our “Feature Briefing Sheet”

Keynote (2,000 Words) £2,750 / $3,575
Standard (1200 Words) £1,950 / $2,535

bringing healthcare together 31

=IQVIA

Realising the
promise of
genomic testing
across oncology
'
Unlocking the secrets of the human

genome has long been an ambitious
pursuit for researchers around the v

42 | phamaphonm comidesp-aive | July 2022

The story behind
the numbers: how
burden of iliness
studies add value
to HTA submissions

68 | phamaghonim comideep-dive | October 2022

= »

The future of
clinical research
in neurology
must be driven by
community voices

Strong patient partnerships are more
important than ever. In the pursuit of a
personalised future for neurological care,
collaboration and co-creation should

be at the forefront of all research and
development. That way, everything we do
for patients, we do with patients.

“The first step is recognising
that within many neurological
conditions, the community is

therefore crucial to ensure that
we understand their needs and
work alongside them to create
meaningful tools and resources.”




NEW: Solution Spotlight

Launching a new product or service offering and looking to let
the world know? Let Deep Dive support your launch with our
new “Solution Spotlight”.

Using a templated feature, we will highlight your new offering, giving
readers all the key details: What your product or service does, who it's
for, and how it outshines the competition or status quo. Translate your
passion for your new offering into a brief readers can rely on.

Further details

Full editorial support — feature planning, writing, and design are included
We'll send you a list of questions about the key details of your launch, you provide
answers around 800 words total
Our editors will review content against our guidelines
Company logo and up to three product/service photos. Photos highly encouraged
where applicable.
7-10-day promo campaign via website, email, social media & Google ad push
Hosted on Deep Dive and pharmaphorum in perpetuity
Provision of printable PDF version on request
. Content can be hosted on your welbsite — contact us for details
Contact us for details, and/or to request our “Solution Spotlight Briefing Sheet”

m £1,950 / $2,535

ringing healthcare together
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Company Profile

Company Profiles are ideal for introducing your company and
educating the market about exactly what your business does.

Company profile: ZS Associates

Perfect for new entrants, businesses that have gone through change
or for just raising your company'’s profile

25 Assadiates is transforming glabal healthcare by driving toward a
connected ecasystem. We leverage the power of data, science, and
technalogy to make mare intelligent healthcare decisins and deliver
innavative solutins to imprave heatth outcomes for all. We serve

ifpzs

all top 50 pharmaceutical companies and 21 of the top 25 medical
technalogy firms, accomplishing great things at every wrn.

Copy can be slightly more commercial than for Deep Dive features,
but content cannot be overly promotional. There are two options,
either the Standard 1,200-word option or a shorter Mini Company
profile of 750 words

Creating real-world impact with our patient-centric solutions
25 pravides patient-renrri
companies. Here
- 30%-40% incre
patient suppor
* 15% increasei
- 20x increased
experience

25 provides an al
ta help your org:
disparities in cary

25is a management consulting and technology firm focused on
transforming global healthcare and beyond. We leverage our leading-

Further details

edge analytics, plus the power of data, science, and products to

. Full editorial support — feature planning, writing and design Pl cnts Sl e SO i il M
. Company branding, by-lined, interviewee biography, company info

. Option to include graphics, photos, embedded video / audio & hyperlinks

. Hosted on Deep Dive and pharmaphorum in perpetuity

. Promotion via the pharmaphorum website, advertising, email, social media & SEO push

. Provision of digital and print PDF version

. Content can be hosted on your website — contact us for details

. We recommend you amplify your feature through your own channels

. Strict editorial guidelines apply — call for details

. Contact us for details, and/or to request our “Company Profile Briefing Sheet”

38 | phamiaghonm comidesp-Sive | Oclober 2022

Why real patient centricity
is more essential than
ever before

Standard (1,200 Words) £2,500 / $3,250
Mini (750 Words) £1,000 / $1,300

40 | phamaghonum comidesp-cive | October 2022
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Twelve Questions with

Twelve Questions With ... allows you introduce key employees to
the market, showing the person & personality behind the role.

Ideal for raising the profiles of key employees, for new appointments,
promotions etc. This solution will not only boost their personal brands
but your corporate brand and will encourage new business connections.

Your candidate will answer a mix of 12 professional & personal questions
from a set of 30 questions Deep Dive will supply.

Further details

. Full editorial support — feature planning, writing and design
. Company branding, by-lined, interviewee biography, company info
. Hosted on Deep Dive and pharmaphorum in perpetuity
. Promotion via the pharmaphorum website, advertising, email,
social media & SEO push
. Provision of digital and print PDF version
. Content can be hosted on your welbsite — contact us for details
. We recommend you amplify your feature through your own channels
. Contact us for details, and/or to request our “12 Questions With Briefing Sheet”

2N 500/ 51950
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What was your background prior to this role, and
how did it prepare you for the work you do now?

Iearind 8 kot of the hey quak

12 questions with:
Gerwin Winter

Gerwin Winter joined BeiGene in March 2021 as senior vice president,
head of Europe. Driven by a passion to unlock patient access 1o the
best care, Gerwin Is responsible for bullding and leading the team in
Europe that will bring BeiGene's innovative medicines to patients.
across the continent. With a master’s degree in pharmacy from the.
University of Munich, Genwin has worked in the pharmaceutical
industry for nearly threo decados, with @ strong focus on haematology

12 questions with:
Dr Michelle Longmire

As the co-founder and chief executive officer o

12 questions with:
Daniel Kohlstaedt

techaciogies that remove ¥adisonal roadbicck
radically accelernts the research process.

Danis Kohistaodt, managing director of PurgloLeaf Strategy, with more
™ 18 years of experience in pharma, talks about his journey through
e industry. He belvos in the ‘Yansfommation’ the pharma and biotech
indusiries are going through. While bhe completely supparts the new, he
5 3 3trong advocate of getting the basics right

2 CRO fem

What are the main responsibilities of your current
role?

Managing drector of Purplelest STategy. which was nchses 8 ot of chart
1220 proect mansgemar sd new prod.ct aveosmart




NEW: Video Feature

There’s no better way to get your thought leaders into the
community than through video, where Deep Dive readers
can experience their mastery firsthand.

We offer two options for sponsored video content: We can host
video you've created, such as a mini-documentary or an animated
explainer video, as long as it's not promotional. Or, we can have
one of our editors sit down with your thought leader for a
maximum 20-minute on camera interview on the thought
leadership topic of your choice.

Further details

Maximum of 20 minutes duration

We can interview your thought leader in person in Boston, London, or at major pharma
events where the pharmaphorum / Deep Dive team are present (preferred)

Otherwise, a virtual interview over video conferencing software can be arranged

You have input into topic and interview questions and final approval of the video

Video will appear on Deep Dive as well as the pharmaphorum YouTube channel, clearly
marked as sponsored

Hosted on Deep Dive and pharmaphorum in perpetuity

7-10-day promo campaign via website, email, social media & Google ad push

Contact us for details and/or to request our “Video Briefing Sheet”

Sponsor-provided video £1,750 / $2,275
Deep Dive video interview £2,250 / $2,925
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Health Innovators - Melissa Little

Earlier this month, pharmaphorum editor-in-chief jonah Comstock
had the opportunity to visit the headquarters of the Novo Nordisk
Foundation in Copenhagen, Denmark to talk to several innovators
involved with the Foundation and its investment vehicle Novo
Holdings.

AZ launches digital
clinical trials business

ESG and Sustainability

b g IVAAlnCJH'QOJ



Case Study

The best advertisement for your business is to share a true and
compelling success story!

To improve their business efficiency pharma executives are constantly
looking for solutions to their problems. A case study of how you have
helped a client solve a problem — could be exactly what they're looking for.

- Case Study (1,200 words)
Using the Fast Facts template we will also conduct an in-depth interview
with your representative, adding detail and richness to your case study

- Fast Facts Case Study (850 words)
Using a simple template we provide, in 850 words you will describe your case
study (customer, your company, the problem, the solution & the results)

Further details

Full editorial support — feature planning, writing and design
Company branding, by-lined, interviewee biography, company info
. Option to include graphics, photos, embedded video / audio & hyperlinks
Hosted on Deep Dive and pharmaphorum in perpetuity
Promotion via the pharmaphorum website, advertising, email, social media & SEO push
Provision of digital and print PDF version
Content can be hosted on your website — contact us for details
. We recommend you amplify your feature through your own channels
. Contact us for details, and/or to request our “Case Study Briefing Sheet”

Case Study (1,500 Words) £2,000 / $2,600
Fast Facts Case Study (850 Words) £1,500 / $1,950
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Full Page Advertisement

Digital advertising reinforces awareness, builds confidence,
trust & recall, lowers barriers to engagement and crucially
drives leads

Nazarée

A perfect solution for those who want a presence in Deep Dive but who don't Inkgo Engege
have the bandwidth to work with us on thought leadership solution, or for

those who want to augment their thought leadership activity etc. Is Iearning actually delivering
impact for your business?

Further details
Full Page Banner ads in Deep Dive measure 1366 x 768 px
They can be static, animated, interactive and can include video =
W //4 I Vithout
«  Hosted on Deep Dive and pharmaphorum in perpetuity S Doess Somm
Contact us for details, and/or to request our “Advertising Briefing Sheet”

Delivering future health through
disease interception

London, UK. 21 JUNE 2023

| pice dl
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Deep Dive Ratecard 2024

Type Description
Edition Sponsor Integrated Package £7,500 $9,750
Keynote - 2,000 words £2,750 $3,575
Feature

Standard Interview -1,200 words £1,950 $2,535
Solution Spotlight New product / service and initiatives £1,950 $2,535
Standard - 1,200 words £2,500 $3,250

Company Profile
Mini-Profile - 750 words £1,000 $1,300
Fast Facts — 850 words £1,500 $1950

Case Study
Full Case Study - 1,200 words £2,000 $2,600
12 Questions With ... Feature £1,500 $1,950
Sponsor-provided video £1,750 $2,275
Video Feature

Deep Dive video interview £2,250 $2,925
Full Page Advertisement Dimensions 1366 x 768 px £950 $1,235

Deep Dive 2024 Early Bird Discounts

Deep Dive bookings received 12 weeks before the issue booking deadline (see pages 5-7) will receive a 10% discount

Deep Dive bookings received 24 weeks before the issue booking deadline (see pages 5-7) will receive a 20% discount
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For more information, please contact ‘

Matt Brookes | Sales Manager .

E: matthew.brookes@pharmaphorum.com \ - - ‘
. N
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